
Why the
Kids Aren't
Buying It

6 0 - m i n u t e  k e y n o t e

The stereotype is outdated.

We were told a generation was lost to faith, family, and forming 
homes. The data tells a more hopeful, more complicated, and more 
actionable story for the work you do every day.

P r e s e n t e d  f o r



S e c t i o n  0 1  ·  S e t t i n g  t h e  t a b l e

Why this topic
matters now.

01
The narrative has frozen.

Headlines describe a Gen Z that disappeared a decade 
decade ago. The young adults in front of you today are 
today are a different group with different signals.
signals.

02
The door is not shut.

On faith, marriage, children, and risk-taking, the 
youngest Americans are quietly moving in directions 
almost no one predicted.

03
Your work fits the moment.

Pregnancy help and maternity housing answer exactly 
exactly what this generation says it wants: presence, 
presence, honesty, evidence, follow-through.
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C o r r e c t i o n  0 1  ·  I d e n t i t y

Gen Z is not a monolith.
PRRI's national fact sheet shows Gen Z adults split almost evenly across the political spectrum — and 
across party identity.

I d e o l o g y

Liberal 36%

Moderate 34%

Conservative 27%

P a r t y  i d e n t i f i c a t i o n

Democrat 31%

Independent 30%

Republican 23%

No single label fits this generation. Treat the young woman in your lobby as one person — not as a demographic 
demographic verdict.

Source: PRRI, Generation Z Fact Sheet (prri.org/spotlight/prri-generation-z-fact-sheet) 0 3  /  1 7



C o r r e c t i o n  0 2  ·  T h e  g e n d e r  g a p

The split is inside the generation.
Young men and young women are pulling apart politically — and you will feel it across every conversation in your center.

P R R I  ·  G e n  Z  a d u l t s

Ideology by gender

Men 31% conservative · 34% liberal

Women 23% conservative · 39% liberal

P a r t y  i d e n t i f i c a t i o n

Women: 34% Democrat · 19% Republican
Men: 28% Democrat · 27% Republican

Party lean

Young men

48% Republican / lean · 41% Democratic / lean

Young women

27% Republican · 60% Democratic

Sources: PRRI Gen Z Fact Sheet; Gallup, Rise of Young Men's Religiosity, 2025. 0 4  /  1 7



S e c t i o n  0 2  ·  T h e  c h u r c h  s u r p r i s e

Younger adults are 
going back to church.
church.
Barna tracks weekend attendance among churched adults — people who 
already say a faith community is part of their life. From 2020 to 2025, the 
youngest cohorts went from showing up near one weekend a month to nearly 
two.

"Gen Z and Millennials are driving a resurgence in church 
attendance."
— Barna Group, 2025

Weekends per month, 2025

Gen Z

1.9
Millennials

1.8 weekends / month

All churched adults

1.6

Younger generations went from ~1 weekend a month
to 

to 
~2.

~2.

Source: Barna Group, Young Adults Lead Resurgence in Church Attendance, 2025.



S e c t i o n  0 2  ·  A  s u r g e  u n i q u e  t o  t h e  y o u n g

The surge is unique to ages 18–29.

28% →42% 40% · 39%

W h a t  G a l l u p  s a y s  a b o u t  t h e  m o m e n t

For the first time in decades, young men are as religious as young women — and in some measures 
some measures slightly more so.
Gallup notes the recent religious uptick is concentrated in the 18–29 age band — it is not visible in older Americans.

Source: Gallup, Rise of Young Men's Religiosity Realigns Gender Gaps, 2025. 0 6  /  1 7



S e c t i o n  0 2  ·  A n  h o n e s t  c o m p a r i s o n

But let's compare carefully.
Gallup's 2025 reading of all U.S. adults, by age. Older adults still attend more overall. The young adult column is the one that's moving.

A g e s  1 8 – 2 9 A g e s  6 5 +

Weekly / nearly weekly

25%

Monthly

13%

Seldom / never

61%

Most young adults still don't attend — but the engaged minority is growing and engaging more.

Weekly / nearly weekly

37%

Monthly

9%

Seldom / never

51%

Older Americans still anchor weekly worship in this country.

Older adults still attend more overall — but among the churched, Gen Z and Millennials now attend more frequently.

Sources: Gallup, Americans' Religious Engagement Holds at Lower Levels, 2025; Barna Group, 2025. 0 7  /  1 7





S e c t i o n  0 3  ·  W h a t  t h e y  a c t u a l l y  w a n t

Marriage and children: it’s not over yet.

69%
want to marry someday

51%
want children someday

B a r n a  ·  G e n  Z  p r i o r i t i e s ,  2 0 2 4

What Gen Z names first

65% being happy

53% financially stab le

49% mental / emotional health

29% g etting  m arried

26% having children

T h e  h o n e s t  r e a d i n g

A majority still wants the family. They name happiness, stability, and mental health first. Why?

Sources: Pew Research, 2024; Barna Group, Gen Z 2024. 0 9  /  1 7



S e c t i o n  0 3  ·  M o r e  c a u t i o n  t h a n  s t e r e o t y p e

Teen risk behavior is falling.
CDC's national Youth Risk Behavior Survey: a decade of consistent decline in adolescent sexual risk.

H i g h  s c h o o l e r s :  e v e r  h a d  s e x

2013

47%
2023

32%
15-point drop in a decade

C u r r e n t l y  s e x u a l l y  a c t i v e

2013

34%
2023

21%
Down nearly 40%

4 +  l i f e t i m e  p a r t n e r s

2013

15%
2023

6%
Cut by more than half

The U.S. teen pregnancy rate (ages 15–19) dropped to a historic low—down roughly 75% since its 1990 peak

Source: CDC, YRBS 2023 Data Summary & Trends Report; CDC/NCHS Vital Statistics Reports. 1 0  /  1 7



S e c t i o n  0 4  ·  W h a t  e a r n s  t r u s t

Truth lands best through trust.
Springtide asked young people which adults they trust. Five answers, five things you can decide to do this week.

87% trust adults who foster relationships with them.

90%+ trust adults who listen and remember what they shared.

~80% trust adults who share honestly — including their own story.

82% trust adults who do what they say they will do.

83% trust adults who repair harm when they get it wrong.

Barna: 66% of Gen Z say they need evidence to support their beliefs. Gallup: science is trusted by 71%.

Sources: Springtide Research; Barna Gen Z 2024; Gallup/Walton. 1 2  /  1 7



Unintended 
pregnancy 
conversations.

"Truth lands best through trust."

01
Begin with relationship, not verdict.

Springtide says 87% trust adults who foster relationships. 
Sometimes the first 30 seconds matter more than the next 30 
minutes. Sit. Soften. Use her name.

02
Bring the evidence she asked for.

66% of Gen Z says they need evidence to support beliefs. 
Ultrasound, options data, fetal development — not as a weapon, as 
weapon, as a gift of clarity.

03
Name the family she already wants.

69% of never-married 18–34 want to marry someday; 51% want 
want kids. Connect today's hardship to the future she's already 
already named — not to one you invented.

04
Do exactly what you said you'd do.

82% trust adults who keep their word. The follow-up text on 
on Tuesday is persuasive. Reliability is the argument.

Sources: Springtide Research; Barna Gen Z 2024; Pew, 2024. 1 3  /  1 7



A p p l i c a t i o n  0 2  ·  M a t e r n i t y  h o u s i n g  &  o n g o i n g  s u p p o r t

Supporting the woman who chose life and stayed.
The data she gave us tells us what she needs next. Read it back to her in actions, not slogans.

S h e  n a m e d  t h e s e  f i r s t

Stability and mental health

53% financial stability

49% m ental / em otional health

65% being happy

She's already told us what she's measuring her life against. 
Build the housing program around her scoreboard, not 
ours.

Presence over time Three commitments

Financial coaching that builds stability, not 
dependency. Acknowledge the despair and 
impossibilities of the present economy.

Mental-health partnerships she can actually access and 
trust.

A faith invitation that is offered, never imposed. 
Independence is precious to Gen Z.

Sources: Barna Gen Z 2024; Springtide Research. 1 4  /  1 7



S e c t i o n  0 5  ·  G e n  A l p h a

Still forming. Still reachable.
Springtide surveyed 1,000+ 13-year-olds in 2024. The headline isn't a verdict — it's an opening.

41% are unsure of their political ideology · 41% don't know their 
party.

L i b e r a l

21%
M o d e r a t e

20%
C o n s e r v a t i v e

18% 1%

F o r  t h e  r o o m

A generation that hasn't picked a tribe yet is a generation an honest adult can still shape.

Sources: Springtide Research, Gen Alpha, 2024; AEI summary. 1 5  /  1 7



Be bold.

Tomorrow morning, somebody under 
under 30 will walk through your door.
door.

“When he saw the crowds, he had compassion for 
them, because they were harassed and 
helpless, like sheep without a shepherd. Then he 
said to his disciples, “The harvest is plentiful, but 
the laborers are few; therefore, pray earnestly to 
the Lord of the harvest to send out laborers into his 
harvest.” Matthew 9: 36-38



S o u r c e s  ·  F u l l  r e f e r e n c e s

Sources.
Every number in this deck is drawn from one of the following published sources. Verify, cite, share.

P o l l i n g  &  i d e o l o g y

PRRI — Generation Z Fact Sheet (April 2024).
prri.org/spotlight/prri-generation-z-fact-sheet

PRRI — Gen Z report, January 2024.
prri.org/wp-content/uploads/2024/01/PRRI-Jan-2024-Gen-Z-Draft.pdf

PRRI — Younger Americans More Likely to Support Abortion Legality.
prri.org/spotlight/younger-americans-more-likely-to-support-abortion-legality-than-any-other-age-group

Gallup — Rise of Young Men's Religiosity Realigns Gender Gaps, 2025.
news.gallup.com/poll/708410

Gallup — Americans' Religious Engagement Holds at Lower Levels, 2025.
news.gallup.com/poll/702572

Gallup / Walton — Gen Z Voices: Lackluster Trust in Major Institutions.
news.gallup.com/opinion/gallup/510395

F a i t h ,  f a m i l y  &  b e h a v i o r

Barna Group — Young Adults Lead Resurgence in Church Attendance, 2025.
barna.com/research/young-adults-lead-resurgence-in-church-attendance

Barna Group — Gen Z 2024.
barna.com/research/gen-z-2024

Pew Research — 10 Facts About U.S. Catholics, 2025.
pewresearch.org/short-reads/2025/03/04/10-facts-about-us-catholics

Pew Research — Young adults, marriage and children, 2024.
pewresearch.org/short-reads/2024/02/15

National Catholic Register — Easter 2025: New Catholics by the Numbers.
ncregister.com/news/easter-2025-new-catholics-by-the-numbers

EWTN / CARA — Mass attendance, 2023–2025.
ewtnnews.com/world/us/cara-mass-attendance-ticks-back-up-nationally

B e h a v i o r  &  t r u s t  r e s e a r c h

CDC — YRBS 2023 Data Summary & Trends Report.
cdc.gov/yrbs/dstr/pdf/YRBS-2023-Data-Summary-Trend-Report.pdf

CDC/NCHS — Teen birth data, NVSR 74-1.
cdc.gov/nchs/data/nvsr/nvsr74/nvsr74-1.pdf

Springtide Research — Four Ways to Show Gen Z You Care; Gen Alpha, 2024.
springtideresearch.org

AEI — Gen Alpha and the Possibility of Progress.
aei.org/education/gen-alpha-and-the-possibility-of-progress
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