
N E W  Y O R K  P R O - L I F E  C O A L I T I O N

Invisible No More
Being seen by the women who need you most

A working forum on reaching 16–28 year-old women — when the marketing keeps changing

Sandy MacNaughton  •  iRapture



H O W  T O N I G H T  W O R K S

A conversation, not a lecture

Jump in anytime

This is a forum. Talk over me — please.

Questions are on screen

When you see one, it’s your turn to 
answer.

You leave with takeaways

Three one-page cheat sheets to bring 
home.



D I S C U S S   •   Y O U R  T U R N

When did you last search for something the way a scared 
19-year-old would?

What did you notice about how she’d experience it?



T H E  C H A L L E N G E

Who we reach — and why she got harder to see

W H O  S H E  I S

• 16–28 years old

• Gen Z — and the edge of Gen Alpha

• Abortion-minded & vulnerable

• Phone-first, private, in a hurry

AI answers before she clicks

She gets her answer on the results page — fewer visits to your site.

Abortion pills by mail

The new competition: fast, cheap, entirely online — no clinic visit.

She searches in private

Incognito, no logins, wary of forms — she guards her tracks.



D I S C U S S   •   Y O U R  T U R N

A scared 19-year-old in your town needs you tonight at 
11pm.

How does she find you?

Walk me through it — step by step.



G O O G L E  — P A R T  1

Your Business Profile: the free front door

The most-neglected free asset you own. It’s how “near me” finds you — and it now feeds the AI answers, too.

1

Complete every field

2

Seed your own Q&A

3
Real photos of real 

people

4

Get recent reviews

5

Post 2–3× / week

See Cheat Sheet 1 — “Where she’s actually looking.”



G O O G L E  — P A R T  2

Ads & the $10,000 grant

Google Ads

• Catches her at the exact moment she searches

• Tight local targeting + matching landing pages

• Needs setup and abortion-keyword certification

Ad Grant — FREE

• $10,000/month in free search ads for nonprofits

• Great for educational & long-tail terms

• A ~$2 bid cap can’t win the hottest keywords



D I S C U S S   •   Y O U R  T U R N

Hands up: who’s claimed their Google Business Profile?
Who’s posted on it this week? Who’s using the free Ad 

Grant?

Be honest — no judgment.



S O C I A L  M E D I A

Where she discovers you

She will not follow a pregnancy center — and that’s fine. Social isn’t for community. It’s for discovery + warmth, then sending 
her to your site.

YouTube

Search engine #2.
Videos rank for years.

~1 Short / week

Instagram

Reels reach people
who don’t follow you.

3–5 / week

TikTok

Discovery AND search.
Answer her questions.

3–5 / week

Facebook

Donors & events —
not your Gen Z reach.

2–3 / week

Also worth watching: Pinterest • Snapchat • Reddit • AI chat (ChatGPT).



O V E R  T O  O U R  P R A C T I T I O N E R

Suzanne Murillo

“
A Reel that actually worked — and 
why

“
How often is realistic without 
burning out

“
One thing centers always get wrong



D I S C U S S   •   Y O U R  T U R N

Is your social media reaching NEW women — or mostly 
the people who already support you?

Most of us are talking to our choir. That’s normal — and fixable.



Y O U R  W E B S I T E

The 5-second test

In about five seconds she decides if you’re safe, real, and worth her time. Win those seconds.

Loads fast on a phone “Free & confidential” up top Real people, real place Book, text or chat in <30 sec



B L O G S  I N  T H E  A G E  O F  A I

Be the answer — not just a link

Blogs aren’t dead — the goal changed.

AI now answers her question on the page. So the win is being 
the source it quotes — not a link it buries.

How you earn that: E-E-A-T — the trust signals on the right.

Hand out Cheat Sheet 3 here.



D I S C U S S   •   Y O U R  T U R N

Pull up your own website on your phone — right now.
How fast did it load? Could a stranger book in under 30 

seconds?

Go ahead. I’ll wait.



T H E  R E A L  Q U E S T I O N

Do it yourself — or call for help?

You can start a lot of this yourself tomorrow. The real question is 
how far, how fast — and what’s worth handing off so you can stay 
focused on the women in front of you.

Great in-house

• GBP posts & reviews

• Reels / TikToks

• Answering fast

Worth a pro

• Ads + Grant + cert.

• Website build

• AI/SEO & measurement

Cheat Sheet 2 tells them exactly what to ask.



D I S C U S S   •   Y O U R  T U R N

What’s one thing on your plate right now that you 
secretly know you shouldn’t be the one doing?

No wrong answers.



T A K E  T H E S E  H O M E

Your three cheat sheets

Where she’s looking What to ask before you hire help E-E-A-T: how trust gets you found



Invisible No More
Be fast. Be real. Be the trusted answer.

And we haven’t even talked about reaching her in her own language — that’s a whole other conversation.

Want to go deeper at your center? Let’s talk.   •   Sandy MacNaughton • iRapture • sandy@irapture.com
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