NEW YORK PRO-LIFE COALITION

Invisible No More

Being seen by the women who need you most

A working forum on reaching 16—28 year-old women — when the marketing keeps changing

Sandy MacNaughton e iRapture



HOW TONIGHT WORKS

A conversation, not a lecture

o) ®

Jump in anytime Questions are on screen

When you see one, it’s your turn to

This is a forum. Talk over me — please.
answer.

3

You leave with takeaways

Three one-page cheat sheets to bring
home.



DISCUSS e YOUR TURN

When did you last search for something the way a scared
19-year-old would?

What did you notice about how she’d experience it?



THE CHALLENGE

Who we reach — and why she got harder to see

WHO SHE IS Al answers before she clicks

She gets her answer on the results page — fewer visits to your site.

16-28 years old Abortion pills by mail

Gen Z — and the edge of Gen Alpha 0\‘

The new competition: fast, cheap, entirely online — no clinic visit.

Abortion-minded & vulnerable

Phone-first, private, in a hurry

She searches in private

Incognito, no logins, wary of forms — she guards her tracks.




DISCUSS e YOUR TURN

A scared 19-year-old in your town needs you tonight at
11pm.
How does she find you?

Walk me through it — step by step.



GOOGLE — PART 1

Your Business Profile: the free front door

9 The most-neglected free asset you own. It’s how “near me” finds you — and it now feeds the Al answers, too.

1 2 3 4 5

Real photos of real

T Get recent reviews Post 2-3x / week

Complete every field Seed your own Q&A

See Cheat Sheet 1 — “Where she’s actually looking.”



GOOGLE — PART 2

Ads & the $10,000 grant

ﬂ Google Ads ﬁ Ad Grant — FREE

e Catches her at the exact moment she searches e 5$10,000/month in free search ads for nonprofits
e Tight local targeting + matching landing pages e Great for educational & long-tail terms

e Needs setup and abortion-keyword certification e A ™~S2 bid cap can’t win the hottest keywords



DISCUSS e YOUR TURN

Hands up: who's claimed their Google Business Profile?
Who's posted on it this week? Who's using the free Ad
Grant?

Be honest — no judgment.



SOCIAL MEDIA

Where she discovers you

She will not follow a pregnancy center — and that’s fine. Social isn’t for community. It’s for discovery + warmth, then sending
her to your site.

YouTube Instagram TikTok Facebook
Search engine #2. Reels reach people Discovery AND search. Donors & events —
Videos rank for years. who don’t follow you. Answer her questions. not your Gen Z reach.
~1 Short / week 3-5 / week 3-5 / week 2-3 / week

Also worth watching: Pinterest ® Snapchat * Reddit ¢ Al chat (ChatGPT).



[{

A Reel that actually worked — and
why

OVER TO OUR PRACTITIONER

Suzanne Murillo

[{

How often is realistic without
burning out

[{

One thing centers always get wrong



DISCUSS e YOUR TURN

Is your social media reaching NEW women — or mostly
the people who already support you?

Most of us are talking to our choir. That’s normal — and fixable.



YOUR WEBSITE

The 5-second test

o In about five seconds she decides if you're safe, real, and worth her time. Win those seconds.

Y O @ U

Loads fast on a phone “Free & confidential” up top Real people, real place Book, text or chat in <30 sec



BLOGS IN THE AGE OF Al

Be the answer — not just a link

Blogs aren’t dead — the goal changed.

Al now answers her question on the page. So the win is being
the source it quotes — not a link it buries.

How you earn that: E-E-A-T — the trust signals on the right.

Hand out Cheat Sheet 3 here.
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E-E-A-T: how trust gets you found

. iRapture.com

Google’s framework for judging content quality — and what each piece looks like at your center.

Experience

FIRSTHAND & REAL
Was this created by someone with real, lived
experience of the topic?

AT YOUR CENTER

Use real client stories (with permission), staff & photos
whenever possible — and stock when privacy or safety
calls for it.

Authoritativeness
A RECOGNIZED SOURCE
Are you a go-to source others reference and link to?

AT YOUR CENTER
Accurate content, the same name & info everywhere,
and mentions from trusted local sites.

Expertise

GENUINE KNOWLEDGE
Does the author actually know the subject —
especially on health?

AT YOUR CENTER

Name your medical reviewer — RN, sonographer, or
medical director — on health pages.

Trustworthiness

THE CENTER OF IT ALL
Is the content accurate, honest, current, and safe?
This is the one that matters most.

AT YOUR CENTER
Be transparent about services, cite sources, keep info
current, gather recent reviews.

Google — and AI — now reward the trustworthy.

For a pregnancy center, trust isn’t just right. It's how you get found.




DISCUSS e YOUR TURN

Pull up your own website on your phone — right now.
How fast did it load? Could a stranger book in under 30
seconds?

Go ahead. I'll wait.



THE REAL QUESTION

Do it yourself — or call for help?

INVISIBLE NO MORE - CHEAT SHEET 2 OF 3 .
. iRapture.com

You can start a lot of this yourself tomorrow. The real question is What to ask before you hire help
hOW far hOW faSt _ and What'S Worth hand|ng Off SO you can Stay You don't need to become the expert. You need the questions that tell you whether they are.
’

. Q  Five questions that reveal a real fit
focused on the women in front of you.
““ “\Who exactly are you helping me reach — and how do you know she’s there?” You know her best — a
strong partner builds the profile with you, and adds where she’s actually searching.

““ “\What will success look like in 90 days — and will you show me appointments, not just clicks and

likes?” Every center is different — good KPIs and ROI get built with you, not handed down.

““ «Are we eligible for the free Google Ad Grant, and who handles the abortion-keyword certification?”

Great in-house WO rth a pro Tests whether they know our specific landscape.
““ “How will we know which channel actually brought a woman through our door?” Listen for “attribution,”
“how did you hear about us,” branded-search lift.

“ “\What can my team realistically do in-house — and what should we hand to you?”

¢ GBP pOStS & FEViEWS ° AdS + Grant + cert. v Good signs — what a strong partner looks like

[ Reels / leTO ks ° Website bU ||d v Asks about your intake & response time first v Asks about your mission and the women you serve
v Measures cost per client served, not vanity metrics v Explains attribution in plain English

o Answering fast ° Al/SEO & measurement v Honest that good results take time

Ask the questions. The right partner will be glad you did.

Cheat Sheet 2 tells them exactly what to ask.



DISCUSS e YOUR TURN

What's one thing on your plate right now that you
secretly know you shouldn’t be the one doing?

No wrong answers.



TAKE THESE HOME

Your three cheat sheets

INVISIBLE NO MORE - CHEAT SHEET 1 OF 3

Where she’s actually looking

. iRapture.com

What each channel is really for, how to use it, and how often — for reaching 16-28 year old women.

© Google Business Profile
For: your free front door for *near me" searches & map results.
Do: fil every field, seed your Q&A, add real photos, gather
recent reviews.
How often: post 2-3x/week - reply (0 reviews in a day

# Google Ad Grant
For: $10kimo in free search ads for nonprofits — great for
educational terms.

Catch: a~52 bid cap means it can't win the most competitive
terms,

How often: set up once, maintain monthly

© Instagram (Reels)
For: a real face & honest answers — not follows or likes.

Do: put real people on camera; answer her questions link in bio
S0 reaching out feels easy.

How often: 3-5 short videos/week

B Facebook
For: older audience, donors, events, local community.
Not: your Gen Z reach engine — don't over-invest here.
How often: 2-3hweek

® Blog
For: being the cited answer inside Al results — not justa
ranking,

Do: answer her real questions, lead with a tiht answer, show E-
EAT

How often: 2-4 quality posts/month

< Google Ads (Search)

For: catching her at the exact moment she searches

Do: tight local targeting, landing pages that match the search,
click-to-call

How often

/s-0n - needs abortion-keyword certfication

® YouTube

For: the "second search engine.” Videos that rank for years.
Do: *what to expect,” options & symptom Shorts that answer
real questions,

How often: -1 ShortAveek i plenty

4 TikTok

For: discovery & search — reach, not engagement
Do: be a trusted face that answers her questions, so she's
comfortable reaching out

How often: 3- k - consistency > volume

@ Website

For: where she decides if you're safe & real — in about 5
seconds.
Do: fast, mobile-first, “free & confidential” up top, book in <30

AEO: built 50 Al answers surface & cite you — not just rank you

© Al chat (ChatGPT)

For: she asks Al chat (ChatGPT, Gemini) before she clicks
anything.

Do: invest in AEO & Al optimization 50 the answer cites you —
not a compeitor.

The fastest-growing plac optimize now

Be fast. Be real. Be the trusted answer.

Where she’s looking
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. . iRapture.com
What to ask before you hire help

You don’'t need to become the expert. You need the questions that tell you whether they are.

@ Five questions that reveal a real fit

““ “Who exactly are you helping me reach — and how do you know she’s there?” You know her best — a

strong partner builds the profile with you, and adds where she’s actually searching

“ «“What will success look like in 90 days — and will you show me appointments, not just clicks and
likes?” Every center is different — good KPIs and ROI get built with you, not handed down.

“ «Are we eligible for the free Google Ad Grant, and who handles the abortion-keyword certification?”
Tests whether they know our specific landscape.

““ “How will we know which channel actually brought a woman through our door?” Listen for “attribution,”

“how did you hear about us,” branded-search lift

“‘ “What can my team realistically do in-house — and what should we hand to you?”

v Good signs — what a strong partner looks like

v Asks about your intake & response time first v Asks about your mission and the women you serve

v Measures cost per client served, not vanity metrics v Explains attribution in plain English
v Honest that good results take time

Ask the questions. The right partner will be glad you did.

What to ask before you hire help
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E-E-A-T: how trust gets you found

Google’s framework for judging content quality — and what each piece looks like at your center.

Experience

FIRSTHAND & REAL
Was this created by someone with real, lived
experience of the topic?

AT YOUR CENTER

Use real client stories (with permission), staff & photos
whenever possible — and stock when privacy or safety
calls for it.

Authoritativeness
A RECOGNIZED SOURCE
Are you a go-to source others reference and link to?

AT YOUR CENTER
Accurate content, the same name & info everywhere,
and mentions from trusted local sites.

Expertise

GENUINE KNOWLEDGE
Does the author actually know the subject —
especially on health?

AT YOUR CENTER
Name your medical reviewer — RN, sonographer, or
medical director — on health pages.

Trustworthiness

THE CENTER OF IT ALL
Is the content accurate, honest, current, and safe?
This is the one that matters most.

AT YOUR CENTER
Be transparent about services, cite sources, keep info
current, gather recent reviews.

Google — and AI — now reward the trustworthy.

For a pregnancy center, trust isn’t just right. It’s how you get found.

E-E-A-T: how trust gets you found

‘ iRapture.com



Invisible No More

Be fast. Be real. Be the trusted answer.

And we haven’t even talked about reaching her in her own language — that’s a whole other conversation.

Want to go deeper at your center? Let’s talk. ® Sandy MacNaughton e iRapture ¢ sandy@irapture.com
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